THE 1986 
CUMULATIVE INDEX 


To help locate pertinent subjects, authors, articles, and book 
reviews, we have published three separate indexes for 1986 


Subject index lists subject terms for all articles contained in 
the 1986 American Demographics. An asterisk (*) after the 


date indicates a book review 


Author-Titie index lists all authors and the titles of their 


articles 


Books Reviewed lists all books reviewed during the year 


All references are by month and page number; thus, “Ja/33” 
refers to the January issue, p. 33 


oS RAR 
SUBJECT INDEX 


1990 census 
planning, Je/13; product 
planning, 0/8; Tampa-St 
Petersburg test, D/48-49 
technology, S/8; testing in 
Jersey City, 0/61-62 


Abortion, N/60 


Adoption, Mr/42-45 
contact with natural 
parents, D/43-47, nonprofit 
agency, Mr/18-19; of 
foreign children, Ja/14 


Advertising 
brand names, D/10*; in 
Asia, Mr/48-49. TV sales 
with microcomputer, D/56 
59, use of guilt, Mr/33-35 
56 


Affluent market 
baby boom, My/13; city 
magazines, JI/22-25 
discretionary income, Ag/4 
income projections, S/70 
millionaires, Mr/49-50; net 
worth, D/52-53; Southern 
Living magazine readers 
0/60, 62: Stanford 
Magazine readers, S/67 
use of financial services 
JV12 

Age cohorts, $/50-51 

Air conditioning, effect on 
growth in South, Je/53 

Alcohol 
attitudes towards, JI/12 
Ag/56-57: consumption 
projection, My/14, drinking 
behavior, JI/12: public 
opinion of, 0/26 (See also 
Beer) 


American Cancer Society 
12/21 


American Demographics, on 
line, 0/18 


American Greetings, My/17 
American Indians, Ag/14 


Americans for Generational 
Equity, My/18, 0/24 


Amusement park, Ja/18 


Appliances 
and dual-earner couples 
0/14; consumption in 
China, Ag/49; consumption 
in Europe, Je/58; spending 
on, N/4-7 


Armed forces recruitment 
$/32-35 


Asia, advertising in, Mr/48-49 


Asian American Voter's 
Coalition, F/18-19 


Asian Americans 
characteristics, Ap/13 
economic status of 
refugees, Ja/13; effect on 
Monterey Park, California 
N/52-53; in California 
$/45-49, in Los Angeles 
Mr/4-7, 50-51; language 
use in San Francisco, F/40 
55; life insurance, JI/18-19 
population projections 
F/40, 55; population 
projections in California 
Ap/39; voters, F/18-19 
yellow pages for, Je/24-25 
(See also Filipinos) 


Asian Yellow Pages, Je/24-25 


Assets 
net worth, JI/4-6, D/52-53 
of householders 50 . F/4-6 
stock ownership, 0/52-53 


Attitudes 
conservatism, N/30-37 
liberalism, N/30-37; of 
College freshmen, Je/16; of 
former teachers, S/16; self- 
image of women, Je/7 
towards American-made 
goods, Je/12; towards 
drinking, Ag/56-57 
towards government 
spending, N/30-37; towards 
hospital marketing, S/14 
towards journalists, Je/14 


Automobiles 
imports, My/12; in West 
D/17, marketing to women 
$/22; spending on new 
N/4-7 


Ayer, N.W., My/18-19 


Baby boom 
advertising to, Mr/7; 
affluent market, My/13 
attitudes, Je/4-6; Boomer 
Club, Je/20; consumer 
segmentation of, JI/18 
direct-maii marketing to 
Je/20; new-collar workers 
Je/13; political views, 
Je/13; prospects for 
retirement, D/24 
psychographics, My/18-19 
retirement income, My/18 
(See also Yuppies) 


Baby bust, effect on labor 
force, $/32-35 


Bank of Boston, N/20 


Bank marketing, in retirement 
centers, Ag/20-21 (See 
also Financial services) 


Baylor Health Care Systems, 
Mr/20-21 


Beer industry, F/36-39 


Beverages 
consumption projections, 
My/14; soft drink marketing 
to Hispanics, N/20-21 (See 
also Alcohol, Beer, Milk) 


Bingo, Ap/18-19, JI/39-41, 
50-53 


Bingo Bugle, Ap/18-19 


Births 
first. F/14; number of, 
JI/12; out of wedlock 
N/13 (See also Fertility) 


Blacks 
black-owned businesses 
Ap/27-29, 48-45; economic 
status, JI/27-33, S/60-62 
elected officials, Mr/14 
food shopping, Ja/12-13 
homeownership, JI/27-33 
migration to South, Je/40 
43; poverty level, Ja/46- 
48, My/22-25; ranking of 
metropolitan areas, JI/27- 
33; single-parent families 
D/13, 43-47 


Books 
expenditures in Europe, 
Je/58, large-type, Ap/18 
market, Ag/46-48 


Boomer Club, Je/20 


Brands, Ap/32-33, 52-56 
D/10*, D/40-41 


Business school, demography 
course, Ag/34-37, 52-53 


Cable television 
audience ratings, Ja/8, 56- 
57°; movies on, S/60 


California 
effect of immigrants, N/52- 
53; minority growth in 
Monterey Park, N/52-53 
population projections 
Ap/39; population 
projections by race, N/66 
tural population growth, 
0/61; state lottery, Je/52 


Can2da 
1986 census, D/18; 
families, 0/72; shopping 
centers, F/20 


Cancer 
mortality by neighborhood, 
S/67; mortality rates by 
state, Je/12-13, 0/20, 74 


Casinos, JI/39-41, 50-53 


Catholicism, Hispanic 
attitudes, N/14 


Census Bureau 
data products for 
microcomputers, N/8; 
product planning, 0/8 (See 
also 1990 census) 


Center of 1985 population 
Ag/11 


Central America, consumer 
markets in, 0/72 


Cesarean surgery, costs by 
region, N/18, 60 


Charity 
American Cancer Society 
Je/21; expenditures, 
Mr/24-25, 52 
psychographics of donors 
N/44-49: to Metropolitan 
Opera, N/21; United Way 
N/24-25 


Chevrolet, S/22 
Child care (See Day care) 


Childlessness, F/14, Ag/22- 
25,54-55, N/56-57 


Children 
adoption, Mr/18-19, 42-45 
adoption of foreign, Ja/14; 
contact with absent 
parents, D/43-47; dolls for 
handicapped, S/18-19 
economic status, Ag/26-33; 
education, F/26-29, 51-54; 
educational attainment in 
single-parent families 
Ag/14; effect of siblings on 
intellect, 0/16-18; 
expenditures on, Ag/22-25 
54-55; guilt towards, 
Mr/33-35, 56; in 
reconstituted families, 
My/11; poverty, Ja/46-48 
Ap/8, 52°, quality time 
with, S/13; TV viewing, 
$/13 (See also Day care 
Teenagers, Youth) 


China, consumer expenditures, 
Ag/49 


Cholesterol levels by sex 
175, 77 


} 


CIA, demographers in, Ja/13 


Cities 
magazines, JI/22-25 
population decline, F/8 
48°; quality of life ranking 
F/13-14; winter, S/18 (See 
also specific city names, 
Metropolitan areas) 


Cleveland, economy, N/52, 54 


Clothing 
expenditures, Mr/24-25, 52: 
expenditures by women, 


N/18; to overweight and 
tall, Ag/38-40, 55-56; 
women's Je/7 


College enroliment 
drop-outs, F/42-44; effect 
of baby bust, S/32-35 
projections, F/58; 
recruitment, JI/20-21 


College students 
attitudes of, Je/16; 
demographic studies, 
Ag/34-37, 52-53; 
discretionary income, F/12- 
13; laundromats/ tanning 
salons, $/19-22; 
recruitment of, Ji/20-21 


Colorado, population 
projections, Ag/43 


Compact disks, use by Census 
Bureau, S/8 


Computer software 
mapping, Je/26-31, 64-65; 
survey, 0/68-71 (See also 
Mapping) 


Conservatism by age group, 
N/30-37 


Consumer behavior 
brand loyalty, Ap/32-33, 
52-56; of Influential 
Americans, 0/74-75 


Consumer Expenditure Survey, 
Mr/22-25, 52-54 


Consumer expenditures 
by age, 0/4-6; distribution 
of, F/12, 0/13; during 
recession, My/4-6; 
European, Je/58; in China, 
Ag/49; of childless couples 
Ag/22-25, 54-55; of dual- 
earner couples, 0/14; of 
teenagers, D/38-41; on 
durables, N/4-7; 
projections, Mr/22-25, 
52-54 


Consumer information 
measurement companies, 
D/&; measurement 
technology, D/8; 
segmentation for retail 
trade, JI/34-37 


Convenience stores, 0/36-42 


Credit cards 
use by teenagers, D/40 
use of for payment, 
J1/46-47 


Crime 
orevention measures, 0/74; 
rate projections, 0/56-58 


Cuban refugees, Je/18, 66 


Current Population Survey, 
Ja/22-29 


Day care, F/26-29, 51-54, 
$/25-30 


Deaths 
causes of, My/34-39, 53; 
job-related, 0/18-20 
numbers of, Ji/12; rates by 
State, Je/12-13 


Decision Research Systems, 
My/16 


Democrats, marketing to 
voters, Ap/16, N/26-28, 
63-66 

Demographers in the CIA 
Ja/13 


Demography 
business students, Ag/34- 
37, 52-53; dictionary of, 
Ji/8*; theory, Je/8* 


Department stores, downscale 
market, My/26-33 


Diabetes, Je/14 


Dialog, on-line searching, 
F/46-47 


Dictionary of Demography, 
Ji/e* 


Discount stores, My/26-33 


Discretionary income 
by age, Ap/40-42; of 
college students, F/12-13; 
of high-income households, 
Ag/4; of householders 50 
F/4-6, Ag/4 


Distilled Spirits Council, 0/26 


Divorce 
and religious beliefs, F/11- 
12; effect on children's 
contact with parents, D/43- 
47; numbers of, JI/12; 
projections, Ji/11; related 
to business cycle, Je/11; 
related to poverty of 
women, Ap/8, 52°; related 
to presence of children, 
Je/14-16; related to 
working women, Ja/11-12; 
teenagers, Je/16-18 (See 
also Families, Marriage) 


Do-it-yourself market, 0/14 


Doctors 
financial services for, N/20; 
projections of, JI/11-12 


Dolis, handicapped, S/18-19 


Donnelley Marketing 
Information Services, 
Conquest microcomputer 
system, Je/56-57 


Doubleday & Company, Ap/18 
Downscale market, My/26-33 


Dual-earner couples 
and divorce, Ja/11-12; 
consumer expenditures, 
0/14; growth of, Ja/26; 
income, 0/7, 64-66; quality 
of life, S/15-16 (See also 
Families. Income) 


Durables, spending on, N/4-7 


Economy 
and technology in cities, 
F/8, 48°; recession, My/4- 
6; regions, Je/32-39, 70 


Education 
bilingual, Ag/58; illiteracy, 
0/77; policy, 0/10*, N/13- 
14; saving for children’s, 
Je/13-14; trends, F/26-29, 
51-54; year-round school in 
Los Angeles, Ag/56 


Educational attainment 
change in, Ja/28-29 
characteristics of 
householders, D/4, 7; in 
single-parent families, 
Ag/14 


Elderly 
as dependents, Ap/11-12; 
characteristics by state, 
N/38-42; dependent on 
children, My/13; economic 
Status, Ag/26-33; financial 
services, Ag/20-21; food 
shopping, Ja/12-13; 
government assistance, 
Je/53; grandparents, 0/14; 
heaith, My/34-39, 53; 
household income 
projections, 0/78; housing, 
Ja/42-44, 50-56; income, 
My/46-53, Je/66-67; living 
arrangements, Ja/42-44, 
50-56, Je/66-67, S/13; 
migration, Ja/42-44, 50-56; 
poverty, Ja/20-21, 46-48; 
support services, Ja/20-21 
vacation travel, Ja/38-41, 
58 (See also Retirees) 


Employee benefits, of working 
women, S/25-30 


Employment 
among retired, Je/24; 
government, Mr/26-29, 54- 
56; growth in South, 
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My/45; manufacturing vs 
services, N/60; projections 
$/4-6, 66; projections for 
New England. My/44-45 
projections for the West 
My/45; temporary labor 
force, S/67 (See also Labor 
force, Occupation) 


Engineers in the South, Ag/42 


Environmental scanning by 
state governments, D/21 


curope 
advertising in, Mr/48-49 
consumer expenditures 
Je/58 


Experience industry, 0/27-29 


Families 
childless couples, Ag/22 
25, 54-55; children’s 
contact with absent 
parents, D/43-47; in 
Northeast, Ap/38; income 
Ja/22-29; income of wives 
S/14: projections, 0/44-47 
Stability of, Je/14-16 
Stability of reconstituted 
My/11; support of elderly 
parents, N/7 


Family reunion, Van de 
Weerts, Ja/32-37 


Farm Journal, F/20-21 


Farms 
Catfish in Mississippi 
11/45; economic crisis 
My/40-43, 56, Ag/12 
economic crisis in Missouri 
Je/52-53; in Northeast 
D/48; magazine marketing 
F/20-21. population 
My/12; population 
projections, Ag/57 


Federal bureaucracy, Mr/26 
29, 54-56 


Female-headed households 


poverty level, My/22-25 


Fertility, Mr/12, N/56-57 
See also Births) 


Filipinos, immigrants in the 
West, D/49 


Financial services 
tising, Je/20-21 
baby boomers 

3; afiluent market 

baby boom, My/18 
elderly, Ag/20-21; tor 
doctors, N/20; investment 
fund, F/18, My/18 
nvestment risks, JI/55 
pre-retirees, Je/66; use by 
millionaires, Mr/49-50; use 
n payment, JI/46-47 (See 
aso Banking, Credit cards 
Insurance, IRAs, Money) 


Florists 
1/18 


marketing to men 


Food 

frozen. Je/11; gourmet 

J guilt in advertising 
Mr/33-35, 56; per capita 
consumption projections 
Ap/4-6; psychographics of 
consumption, My/57-58 
shopping behavior, Ja/12 
13; shopping by teenagers 
D/38-41 


Food expenditures 

Consumer Expenditure 
Survey, Mr/22-25, 51-54 
fresh vegetables, F/13; in 
Europe, Je/58; projections 
Mr/12-14 


FTD, Ag/18 
Fundamentalism, among 
Southern Baptists, N/53-54 


Gambling 
bingo, Ap/18-19: type of 
JI/39-41, 50-53 (See also 


Lotteries) 


Gay travel market, Ja/40 


General Social Survey 
N/30-37 


Golden Cradle Adoption 
Agency, Mr/18-19 


Government employment 
Mr/26-29, 54-56 


Grandparents, 0/14 
Greeting cards, My/17 


Guilt 
in advertising, Mr/33-35 
56; of working women 
Mr/18 


Halley's Comet, 0/14 


Handicapped 
dolls for, $/18-19 
Students, Ja/13-14 


Health 
daily symptoms, My/34-39 
53; habits and income 
D/14, 16; insurance 
Ag/13; pain. JI/14; sex 
differences, Mr/14, 49 (See 
also Cancer, Cholesterol) 


Health care 
alternative, Mr/36-38; cost 
of insurance, 0/13; costs 
Ap/13-14; expenditures 
Je/67-68; home, Mr/36-38 
0/77; long-term insurance 
Je/67-68; physical 
assistance, 0/77 (See also 
Doctors, HMOs, Hospitals 
Surgery) 


Hispanic Yellow Pages, Je/25 


Hispanics 
ancestry, 0/16; bilingual 
education of, Ag/58; Cuban 
refugees, Je/18, 66; effect 
on Monterey Park, N/52 
53; family income, Je/12 
immigrants in Los Angeles 
Mr/4-7, 50-51; in 
California, $/45-49: life 
insurance, JI/18-19 
population projections in 
California, 42/39; soft drink 
marketing, N/20-21; views 
towards Catholic church 
N/14 


HMOs, Ap/17-18 
Home equity. D/52-53 
Home shopping, S/7 


Home Shopping Network 
$/22-23, D/33 

Homeowners, direct mail to 
new, Ag/19 


Homeownership 
affordability, JI/12-14; of 
dual-earner couples, 0/14 
of householders 50 , F/4-6 
projections for married 
couples, D/52-53 (See also 
Housing) 


Hospitals 
attitudes towards 
marketing, S/14; HMOs 
Ap/17-18; market analysis 
Mr/20-21; marketing in 
New York City, F/19-20 
rural marketing, 0/23, 26 


Household work 
and divorce, Ja/11-12 
attitudes towards, Je/60 
domestic services, Mr/20 
time spent, My/8, 54-56" 


Households 

1984 estimates, Ja/12 
assets, D/52-53 
composition. Ja/22-29 
lodgers, Ap/14 
microcomputer model 
projections, Ap/44-45, net 
worth, D/52-53; projections 
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You Are Here 


is your database telling 
you everything? 
@ U. S. Post Office 


@ U. S. Bureau of Census 
@ DATAMAP 
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@ Zip 19034 
CR 02 
86 Households - 269 


@ Demographic Data 
@ Income = $43,825 
© % Age 18-34 = 25.71 
¢ Median Education = 14.7 years 
* House Value = $127,629 


© % Owner = 62.12 


Datamap, Inc. 


COMPUTER GENERATED MAPPING 


Since 1975 


6874 Washington Ave. So 


CAKKIER ROUTES 


Distance means dollars in any business. Carrier Routes can shorten the 
distance between you and your customers. Knowing where carrier routes are 
and what they mean will give you the competitive edge. 


Zero in for bigger profits! Let DATAMAP help you plot a profitable course. 


Eden Prairie, MN 55344 
Phone (612) 941-0900 
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question-by-question 





has saved us hundreds of manhours on a project-by-project basis 


is perfect for market research analysts 


handles open-ended questions easily for tabulation 


allows for batch processing of commands for efficient use of time 


facilitates easy analysis of multipunch variables which can shorten 
questionnaires and allow for expedient report generation 


e is “user friendly” where a novice can be up and running in no time 


The above extols the virtues of ABtab for us as professional market 
researchers who spend six hours a day at acomputer and make, at times, 
unreasonable demands on sofeware. ABtab has never failed us. ee 


Kim Michael Janas 
Market Research Manager 
Koh-I-Noor Rapidograph, Inc. 


Call or write for a free demonstration disk. 


Bruce Bell and Associates, Inc. 
Quality Tools and Services for Research 
425 Main - P.O. Box 191 - Canon City, CO 81212 
(303) 275-1661 


.-- More specifically, ABtab: 


is easy to use for descriptive statistics 


has technical support second to none which is fast, accurate, and courteous 


has a “select” option which is an excellent feature for profiling respondents 


ailows the analyst to report to management in easy to understand terms 
(e.g. percentages, averages, histograms, etc.) 
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Applying New Techniques of 


Consumer Analysis 

Ft. Lauderdale @ February 12-13 
‘ This techniques conference give you the latest research 

applications and better ways to analyze your customers. Find 

out how to take advantage of the consumer information 


14 revolution. 


3 » 13 
yo 1 co” 2 
, 28 28 
- 7 5 27 


TECHNIQUES OF CONSUMER 
SEGMENTATION AND TARGETING 
Philadelphia © March 19 
Chicago @ April 8 

Gain a comprehensive understanding of the major approaches 
to market segmentation--demographic, psychographic and 
lifestyle, geodemographic clustering and targeting-- and learn 
practical applications of each method. Learn to evaluate 


strategy. 


5 6 
12 «13 
19 20 


methodology, and decide which works best for your marketing 


DEMOGRAPHIC OUTLOOK ’87 
New York City ¢ June 3-4 


This popular annual trends conference keeps you at the 
forefront of consumer change. Discover how and where to 
locate new customers, how customers are changing, and what 
these changes mean for your marketing and planning 


strategies. 


TECHNIQUES OF CONSUMER 
SEGMENTATION AND TARGETING 
Los Angeles @ September 17 
New York City © October 22 
Repeat of March/April seminars. 


For more information about any conference or seminar or to 
be placed on our mailing list, call 800-828-1 133 (in NY 
800-462-8686). Or write American Demographics 


Institute, PO Box 68, Ithaca, NY 1485 1. 








0/ 44-47, projections of 
householders D/25, My/58 
projections of householders 
65+, 0/78; projections 25 
34-year-olds, Je/70 
projections of 35-44-year 
olds, JI/58; projections of 
45-54-year-olds, Ag/5& 
projections of 55-64-year 
olds, S/70 

ousing 

elderly, Ja/42-44, 50-56 
elderly in New York City 
Je/53: expenditures 
Mr/24-25, 52, 54, for poor 
women and children, Ao/8 
52* (See als 


Homeownership ) 


os Angeles 


legal aliens 


Mr/4-7, 50-5 


WWiteracy, 0/77 


Immigrants 
attitudes towards in 
California, $/45-49; trom 
Philippines, D/49; in Los 
Angeles, Mr/4-7, 50-51 
(See also Refugees) 


Immigration quotas, Ja/14 


Income 

household, Ja/4-7, 22-29 
Ag/12; of elderly, My/46 
53, Je/66-67; of 
households 50+, F/4-6; per 
Capita, Ja/4-7; projections 
of 25-34-year-olds, Je/70 
projections of 35-44-yea 
olds, J1/58; projections of 
45-54-year-olds, Ag/58 
projections or 55-64-year 


olds, S/70; projections of 
householders 0/25, My/58 
projections of householders 
65+, 0/78; sources of 
F/22-25, 50-51 (See also 
Affluent market 
Discretionary income, Dual- 
earner couples, Families 
Money) 


Influential Americans 
0/74-75 


Insurance 
advertising, Je/20-21; cost 
of health, 0/13 
expenditures, Mr/24-25 
health, Ag/13; language 
use in advertising, JI/18- 
1; long-term health 
Je/67-68; underinsured 
Ae/13 


International 
advertising, Mr/48-49 
youth market, JI/48 (See 
also Canada, Central 
America, China, Europe) 


Investment risks, JI/55 


lowa tourist industry 
D/49-50 

IRAs, F/18, Je/14, Ag/13 

Jersey City, 1990 census test 
0/61-62 


John Hancock Mutual Life 
Insurance Company 
Je/20-21 


Journalists, survey of 
attitudes, Je/14 


Jury selection, My/16 


Kaiser-Permanente HMO 
Ap/17-18 


Labor force 
effect of baby bust on 
$/32-35; new-collar 
workers, Je/13; projections 
Mr/58; temporary, S/67 
(See also Employment 
Occupation, Working 
women) 


Labor union dec‘ine, 0/14 


Language 
advertising to Hispanics 
Je/24-25, N/20-21; Asian 
Yellow Pages, Je/24-25 
use in education, Ag/58 
use in insurance 
advertising, JI/18-19 


Las Vegas, Mr/41, 59 
Laundromats, $/19-22 
Lawn care market, 0/22 


Lawyers, projections of 
women, Mr/14 


Leisure 
Metropolitan Opera, N/21 
movies, S/60 
psychographics, N/16, 
D/29; sports spectatorship 
J1/42-43 (See also Sports 
Vacation travel) 


Liberalism by age group 
N/30-37 


Life expectancy 
changes in, Ag/14, N/13 
quality of life, Ja/7; sex 
differences, Mr/14, 49 


Liveable Winter Cities 
Association, S/18 


Living arrangements of youth 
Ag/57-58 


Living at Home Project 
Ja/20-21 


Lodgers, Ap/14 


Los Angeles 
effect of immigrants, S/45- 
49; effects of immigrants 
on employment, Mr/4-7 
50-51; population 
projections, Mr/11; year- 
round schoo!, Ag/56 


Lotteries 
bingo, Ap/18-19; California 
Je/52; projected growth in 
states, D/16-17 
psychographics of players 
0/26-27; state, JI/39-41 
50-53; winners of, Ja/11 


Magazines 
age of readers, My/13 
city, JI/22-25; direct 
marketing of agricultural 


F/20-21; for movers, 0/48- 


51, 73; for overweight and 
tall, Ag/38-40, 55-56 
marketing to middie 
income, Ag/20; marketing 
to new homeowners, 
Ag/19; readership by sex 
Ag/14; reader surveys of 
women's, Je/45-50 (See 
also American 
Demographics, National 
Geographic, Rolling Stone 
Southern Living) 


Manufacturing employment 
in Pittsburgh, N/53; vs 
services, N/60 (See also 
Employment) 


Mapping 
computer systems, Je/26- 
31, 64-65: how to choose 
Je/30; MapMaster 
Ag/50-52 


Marital sta 
$/50-51 


5, Ja/22-29 


Marketing 
analysis with demographic 
reports, Ap/22-25, 50-52; 
direct, Ag/19, D/32-33 
(See also specific target 
group) 


Marriage 
change in numbers, JI/12 
teenagers, Je/16-18 (See 
also Divorce) 


Mattel, Inc., $/18-19 


Media 
audience ratings, Ja/8, 56- 
57*, behavior measurement 
of, D/8; misuse of 
Statistics, F/7; religious 
Ag/12-13 (See also Cabie 
television, Magazines 
Radic, Television) 


Medicare reimbursements 
Ap/13-14 


Men 
attitudes of, Je/60 
attitudes towards working 
wives, S/15-16; health 
My/34-39, 53; magazines 
read, Ag/14; marketing 
flowers to, Ag/18 


Merrill Lynch, F/18 
Merry Maids, Inc., Mr/20 


Metropolitan areas 
1985 population, N/14 
best for blacks, JI/27-33 
liveability of, Mr/8, 50* 


Metropolitan Life Insurance 
Inc., JI/18-19 


Metropolitan Opera, N/21 


Michigan, population 
projections, Ag/43 


Microcomputers 
Conquest system, Je/56- 
57; government data 
products, N/8; mapping 
software, Je/26-31, 64-65 
Ag/50-52; market rankings 
$/64-65; on-line searching 
F/46-47, Mr/46-47 
projection models, Ap/44- 
45, N/58-59: survey 
software, 0/68-71; use in 
selling television 
advertising, D/56-59 


Middle class, Ag/12 


Middle-aged 
health, My/34-39, 53 
income projections, JI/58 
Ag/58, S/70; voting 
population, Ag/13; with 
dependent parents, ty 43 
women with dependent 
parents, My/13-14 


Midwest 
decline in central cities 
F/41; economy, Ji/44-45 
population projections, Mr/41 


Migration 
interregional, Je/32-39, 70 
moving, 0/49-51, 73 


Milk, home delivery, Ji/19-20 
Mississippi 


Catfish farming, J1/45 
public schools, Ap/39 


Missouri, farm crisis 
Je/52-53 

Mobility, 0/49-51, 73 

Money 
and sex, D/13 
management in household 
D/52-53 (See also Income) 


Monterey Park, California 
N/52-53 

Mortgages 
affordability, JI/12-14; debt 
of householders 50 , F/4-6 


Movies, S/60 
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Moving industry, 0/48-51, 73 


Music industry, market 
research, JI/20 


Music of Your Life, 0/24-25 
Musical instruments, N/14, 16 


National Committee for an 
Effective Congress, Ap/16 


National Enquirer, Ag/20 


National Geographic, sme'! 
survey, 9/20 


National Healthcare, Inc 
0/23, 26 


NCNB Corporation, Ag/20-21 
Net worth, JI/4-6, D/52-53 


New England, employment 
projections, My/44-45 


New Home, Ag/19 


New York, tourism industry 
Ag/42-43 


New York City 
elderly housing, Je/53 
health care marketing 
F/19-20; population 
change, Mr/40-41, 59 
population projections 
Mr/11 


New York Hospital, F/19-20 
New-collar workers, Je/13 


Nonmetropolitan counties 
My/11-12 


Nonprofit (See Charity) 


North Carolina Citizens 
Survey, S/54-55 


Northeast 
household composition 
Ap/38; population growth 
F/41; rural population 
D/48 


Nuclear war, probability of 
F/11 


Nursing homes 
coordinated services 
Ja/20-21; costs, Je/67-68 
guilt feelings towards 
Mr/35; in New York City 
Je/53 


Occupation 
clerical projections, Mr/12 
prestige of women in 
professional, Ag/57 
projections, S/4-6, 66 
projections of fast-growing 
Ap/58 (See also 
Employment, specific 
occupations) 


On-line 
access to American 
Demographics, 0/18 
Dialog, F/46-47; Onsite 
Mr/46-47 


Overweight 
clothing for, Ag/38-40, 55- 
56; magazines for, Ag/38- 
40, 55-56 


Packaged goods, brand 
advertising, D/10* 

Pensions, Mr/24-25, My/12 
46-53 

Pepsi-Cola USA, N/20-21 

Photographers, psychographics 
of, Je/68 

Pier 1, My/16-17 

Pittsburgh, manufacturing 
employment, N/53 

Places Rated Almanac, Mr/8 

Politics 
affiliation by age, N/30-37 
baby-boom new-collar 
workers, Je/13; campaign 


marketing, N/26-28, 63-66 
PAC data on-line, N/29 
targeting Democrats 
Ap/16; targeting 
Republicans, Ap/16-17 


Population 
1985 center of, Ag/11 
aging, Ag/8* 


Population projections 
by age, Ja/58; California 
Ap/39; Colorado, Ag/43 
effects of immigration 
Ag/56; microcomputer 
models, N/58-59; regions. 
Je/32-39, 70; states 
Ag/14; West, My/45 


Poverty 
children, Ag/26-33; eight 
myths of, My/22-25 
elderly, Ag/26-33 
government policy, S/10* 
of blacks, Ja/46-48; of 
children, Ja/46-48; of 
elderly, Ja/46-48 


Pre-retirees, Je/66 
Prime-life generation, Je/66 


Prison inmate projections 
JU/55 


Private data companies 
how to read reports of 
Ap/22-25, 50-52; tips on 
choosing, 0/35, users 
focus group, 0/28-34 


Projections (See Household 
projections, Population 
projections, World 
population projections) 


Psychographics 
of donors, N/24-25; of food 
consumption, My/57-58, of 
leisure activities, N/16 
D/29: of public television 
viewers, Ja/19-20; of 
teenagers, D/41; of travel 
D/16 


Purchasing behavior, 
measurement of, D/8 


Quality of life 
baby doom, Je/4-6; city 
ranking, F/13-14, Mr/8 
50*; historical comparison 
Ja/7; in American 
neighborhoods, S/67; of ex- 
teachers, S/16 


RAB Instant Background 
Ap/12-13 


Race (See Asian Americans 
Blacks, Hispanics) 


Radio 
audience ratings, Ja/8, 56- 
57*; classical, Ja/18-19 
Music of Your Life” format 
D/24-25; psychographics 0i 
listeners, F/32-35 


Reading, Ag/46-48 (See also 
Books) 


Real estate, Ap/34-37 
Recreational vehicles, My/58 


Refugees 
Cuban, Je/18, 66 
economic status of Asian 
Ja/13; in California 
$/45-49 


Regions 
lifestyle differences, Ap/7 
migration among, Je/32-39 
70 (See also Midwest 
Northeast, South, West) 


Religion 
denominational switching by 
region, D/14; electronic 
media, Ag/12-13; Hispanic 
Catholicism, N/14; relation 
to divorce rate, F/11-12 
Southern Baptist 
Fundamentalism, N/53-54 





Name 


City 


Identify regional growth trends 


Monee — Oe 8 ot oo — aha 


If you need to know... 
* which local economies are growing the fastest 
* how much they’re increasing year by year 
* what their size will be in 2000 — and beyond... 

...then you need the REGIONAL ECONOMIC 

PROJECTIONS SERIES (REPS™). Moderately priced and easy 

to use, the annually-updated REPS™ database of 27 million 

items gives you vital data down to the county level for 56 

economic and 153 demographic indicators, which include: 

* employment & earnings by place of work 
* population & income by place of residence 
* population in five-year age groups by sex and race 

The REGIONAL ECONOMIC PROJECTIONS SERIES gives 
you a thorough, in-depth look at regional economic trends, as 
they occur, and is available in three reference books. 

As a special offer to American Demographics readers, the 
REPS™ is yours, if you order before January 31, 1987, for only 
$1,360, a $240 savings off the regular price of $1,600. 

NPA Data Services also offers a 15% discount on other 
services — computer tapes, computer printouts, diskettes, and 
maps — if ordered by January 31, 1987. 


Boe SP SUAS PRR 


NPA DATA SERVICES, INC. 


1616 P St., NW, Rm. 400 Washington, DC 20036 


call collect 202-265-7685 


C1 Yes. Send me REPS™ for the special price of $1,360 
(make check payable to NPA Data Services, Inc.}. 

L] Please send more information. 

L) Call me. Phone: 








Company 
Address 
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Republican National 
Committee, Ap/16-17 


Republicans, marketing to 
voters, Ap/16-17, N/26-28 
63-66 


Restaurants 
eating habits, Mr/12-14 
serving catfish, JI/45 


Retail 
convenience stores, 0/36- 


42: discount stores, My/26- 


33; Pier 1 stores 
My/16-17; target 
marketing, JI/34-37; trade 
D/30-33, 36-37 


Retirees 
as temporary employees 
Je/24; pre-retirees, Je/66 


Retirement 


communities, Ja/42-44, 50- 


56; income, My/46-53 
part-time employment after 
Je/53; prospects for baby 
boom, D/24 


Ritz cigarettes, Ag/18-19 


Rolling Stone, marketing to 
young men, D/20-21 


Rustbelt, JI/44-45 


San Francisco, Asian Yellow 
Pages, Je/24-25 


School enrollment 
projections, F/26-29, 51- 
54: trends, F/26-29, 51-54 


Scientific Games, Inc 
0/26-27 


Scott, O.M. & Sons, 0/22 


Seagram, Joseph E. & Sons 
Inc., Mr/19-20 


Service industry 
employment, D/18; in small 
towns, Ag/11-12; income, 
D/18; vs. manufacturing 
N/60 


Shoplifting, F/13 


Shopping behavior 
from home, S/7, 22-23 
D/32-33; of teenagers, 
D/38, 40-41 
psychographics of, D/41 


Shopping centers 
Canada, F/20; retail 
strategies, D/36-37 


Single persons (living alone) 
elderly, S/13; food 
shopping belhiavior, 
Ja/12-13 


Single persons (never- 
married) 
at mid-decade, Ja/26-27; 
media hype, Ag/7 


Single-parent families, 
D/43-47 


Six Flags-Great America, 
Ja/18 


Smell survey, National 
Geographic, 0/20 


Smoking 
habits, JI/12; marketing to 
affluent, Ag/18-19 
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MEGASTORAGE 
FOR 
MICROCOMPUTERS 





Slater Hall Information Products bring 
you 1980 census; county city metro and 
other most-wanted federal statistics on 
Compact (CD-ROM) Optical Discs 


Revolutionary new ease and economy 
in data access. Each CD-ROM holds 
over 500 megabytes of information — 
as much as 1500 floppies! 


Data are accessed using an inexpen- 
sive reader attached to an IBM-com- 
patible PC 


Our unique menu-driven SEARCHER 
software retrieves data quickly and 
easily, prints tables and creates files for 
use in your spreadsheet, data base 
management, and Statistical programs 


Slater Hall Information Products 
1522 K Street, NW 
Washington, D.C. 20005 
(202) 682-1350 


*Slater Hall 1986 


BM is a trademark of International Business 


Machines Corp 
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chix Data SOM 
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Speed Up Your Research 
— Find 600 Public and 
Private Data Sources in 
in One Guide. 


American Demographics Guide to 
Demographic Data Sources 1986/87 
185 pp., spiral-bound book, No. 610 

$39.95 /$33.95 for Institute members 

Save time shopping for data--now get all the sources in one 
spiral-bound volume for fast and convenient access. 

This directory provides up-to-<date descriptions of 600 
federal, state, local, internation, nonprofit, and private 
sources of demographic data and services. Each source has 
a contact person and phon number so you can quickly 
locate data without spending money needlessly 


To order, call 800-828-1133; 
in NY 800-462-8686 or write 


American Demographics Institute, 
PO Box 68, Ithaca, NY 14851 





Social Security 
by income, My/12: future 
of, N/10*; pensions 
My/46-53 


South 

affluent market, 0/60, 62 
economy, Je/32-39, 70 
effect of air conditioning 
Je/53; employment growth 
My/45, engineering 
employment, Ag/42 
population growth, F/40-41 


South Dakota, population 
growth, S/55 


Southern Living, affluent 
market, 0/60, 62 


Sports 
clothing, D/18; motor 
sports spectators, D/17-18 
participation by high school 
students, N/60, 62 
participation by region 
$/38-43; spectators, J|/42- 
43, N/18 


St. Louis, population growth 
Ap/38 


St. Paul, low-income housing 
My/44 

State Scanning Network 
D/ 

States 
1985 population, Ap/12 
cancer mortality, Je/12-13 
population projections 
Ag/14 (See also specific 
State names) 


Statistics, mis-use of in 
media, F/7 


Stock ownership, D/52-53 
Street Pulse Group, JI/20 
Stress, related to pain, JI/14 


Students 
handicapped, Ja/13-14 
marketing laundromats to 
$/19-22; high school 
participation in sports 
N/60, 62 (See also College 
students) 


Suburbs, office space in 
Ap/34-37 


Sunbelt, Mr/11-12 
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FROM SMALL SPACES 

Starting with the February issue of American Demographics, you 
will have two new opportunities to reach people who buy: American 
Demographics Classified and Direct advertising. 

These are small and inexpensive ads for individuals or firms who 
are offering regional market research services, doing consulting, 
putting on seminars, seeking employment or an employee, etc. 

They will both appear in the new classified section, and here are 
the details: 


AMERICAN DEMOGRAPHICS CLASSIFIED ads are $1.60 per word, 
with a 25-word minimum. Box numbers, which guarantee your 
anonymity, are $5 per month. The first few words of each ad will 
be set, at the publisher's discretion, in boldface type, and the ads 
will be listed in the appropriate categories. 

Place your Classified advertising by contacting Gail Butterfield 
at American Demographics, 607-273-6343; P.O. Box 68, Ithaca, 
NY 14851. 


AMERICAN DEMOGRAPHICS DIRECT If you want to draw attention 


to your ad by boxing it, having it set in a different typeface, and 
perhaps adding your company logo, then American Demographics 
Direct display advertising is what you're looking for. 


| 


L 


Direct display advertising is $80 per column inch with a one- 
column-inch minimum; box numbers are $5 per month. Direct ads 
which are not provided camera-ready can be composed by American 
Demographics for $15 per column inch. 

In states east of the Mississippi, excluding Illinois, you can place 
your Direct advertising, or get more details, by contacting Kathryn 
Kurtz, Charlie Klee or Gary Brennan at the Orison B. Curpier 
Company, P.O. Box 231, Cooperstown, NY 13326; 607-547-2591. 

In states west of the Mississippi, including Illinois, contact Gail 
Butterfield at American Demographics, P.O. Box 68, Ithaca, NY 
14851; 607-273-6343. 

Copy and full payment for both Direct and Classified advertising 
for the February issue must be received no later than December 1. 
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